
Once referring only to the set in your living room, today, television is considered to be both a device and 
premium long-form content, regardless of how it’s consumed. Whether streaming on a Roku sti ck, on Hulu.
com, via the NBC app, a set-top-box or a new way that’s created tomorrow… it’s all TV (content). Today's TV 
content is delivered in two main categories:

LINEAR TV

Tonight 
at 8pm!

Traditionally-regarded TV: live video delivered over-the-air 

or pay TV services viewed on a TV set. With the advent of 

Digital Video Recorders (DVR) and TiVo in the late 90s and 

a slew of new technologies targeting ad-skipping, linear TV 

has evolved to linear + time shifted TV.

ADVANCED TV

A broad category that includes data-driven linear TV, 

addressable TV, over-the-top (OTT) and connected TV. 

This category is constantly growing and changing as new 

technologies enter the scene.

DATA-DRIVEN LINEAR TV 
Lets advertisers deliver audience-based 

advertising via TV network platforms 

and linear television. Network platforms 

build on traditional demo-based delivery 

with purchase and other data types.

ADDRESSABLE TV
The ability to segment TV audiences and 

serve household-specifi c advertising 

(regardless of programming or daypart), 

through cable, satellite and internet 

delivery systems and set-top boxes.

OVER-THE-TOP (OTT)
Premium long-form video content 

streamed over the internet across 

any app or website. OTT content can 

be accessed via streaming service 

aggregators (like Hulu), standalone apps 

(like ABC’s), virtual MVPDs (like SlingTV) 

on a TV, desktop, tablet or smartphone. 

Occasionally, a traditional pay-TV 

subscription is required to view certain 

OTT content.

VIRTUAL MULTICHANNEL VIDEO 
PROGRAMMING DISTRIBUTORS 
(VMVPDS)
MVPDs that aggregate live and 

on-demand linear TV but deliver the 

content via the internet. 

CONNECTED TV 
A TV set that’s connected to the 

internet, via built in connectivity (smart 

TVs) or through internet-enabled 

devices like Blu-Ray, gaming consoles, or 

internet streaming video players. Smart 

TV manufacturers are the primary 

players in this space.
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